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Abstract :
Canon India closed H1 2010 revenues with 56% growth and is set to touch Rs 1200 Crores during calendar year 2010 which will be a 43% growth over 2009.  Revenues in 2009 were Rs. 840 Crores, a 27% growth over 2008. Canon focuses on multiple market segments of consumer, B2B, Govt & Commercial. The parent company Canon Inc. is a global leader with total revenue of about US$ 34 billion in 2009, in photographic and digital imaging solutions. Its global network now includes 239 companies, employing some more than 168,879 people. It is dedicated to the advancement in technology and innovation and commits about 8% of its total revenue each year to R&D. Canon is consistently one of the top three companies to earn the most number of patents over the last 20 years. Canon is ranked 33rd on the Best Global Brands for the second consecutive year in Business Week's 100 Best Global Brands and amongst top 200 on the Fortune Global 500 in year 2009. As a Fortune Global 500 company, Canon is guided by its Kyosei philosophy that focuses on living and working together for the common good. Canon India markets over 140 comprehensive range of sophisticated contemporary digital imaging. The company today has offices in 7 cities, warehouses in 13 cities across India and employs over 800 people, the majority of which are from India, including the graduates of IITs. 
About Speaker:
Mr Kensaku Konishi is the New President and CEO of Canon India Pvt. Ltd. A stalwart at Canon with 29 years in the company, Mr Kensaku Konishi joined Canon after his graduation from Waseda University - Tokyo in 1978, as a part of the management team for production control and budget for copiers. Following several senior management positions in Japan, Australia and the United States, he was appointed the Managing Director of Canon Marketing (Singapore) in 2001 and since then he has been at the helm of affairs of many Canon Asia Marketing Group companies. Under his stewardship, Canon India, despite the odds and the financial turmoil in the year 2009, achieved a sales growth of 26% over 2008 crossing a turnover of Rs.840 Crores. Mr. Konishi has also spearheaded many new initiatives at Canon India, reorganizing the company into 4 business divisions and also the launch of India’s first ‘Before you Buy’ experience through Canon consumer and business showrooms.
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